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Under New Leadership, the SEC Must do What is Right for Investors
NAPFA believes that President-Elect Obama’s selection of Mary L. Schapiro
for SEC commissioner is a curious pick that has promise for consumers 
ARLINGTON HEIGHTS, IL (December 22, 2008) – The Securities and Exchange Commission (SEC) has been building a reputation of not proactively enforcing their own rules.  But it wasn’t until Bernard Madoff’s alleged Ponzi Scheme was identified that the impact of the SEC’s inaction has truly come to light.  With a damaged reputation needing repair, and millions of investors requiring protection, the onus now falls on the shoulders of Mary L. Schapiro – President-Elect Obama’s pick to head the SEC.
In her acceptance of the nomination Ms. Schapiro said, “Obviously there is much work to be done there, and I am committed to leading an agency whose primary mission must always be to protect investors.”  The Arlington Heights, IL-based National Association of Personal Financial Advisors (NAPFA) is cautiously optimistic that Ms. Schapiro will be able to do what is right for the consumer.

Ms. Schapiro is the current Chief Executive Officer of the Financial Industry Regulatory Authority (FINRA), a self-regulatory organization responsible for oversight of the brokerage industry.  In this capacity, Ms. Schapiro has been a vocal advocate of a suitability standard and believes it can be a standard that best serves the need of the consumer.  This is in direct contrast to NAPFA’s long-held belief that a fiduciary standard is the highest legal standard possible and must be applied to all financial advisors. 
“The SEC commissioner needs to be a leader who will look out for the best interests of the consumer,” said Diahann Lassus, national chair of NAPFA.  “Time and time again we have seen how a suitability standard has consistently failed investors.”  

NAPFA and its more than 2,000 members across the country are calling on Ms. Schapiro and the SEC to seriously consider adopting a fiduciary standard for all financial advisors.  Consumers are paying the price for not having such a standard in place.  They need protection whether they are receiving a financial plan or a recommendation for an investment product.
“Ms. Schapiro has built a strong reputation in the industry as a fair, open-minded leader and we hope she’s  ready and willing to work with NAPFA and other advocates of a fiduciary standard to fix a clearly broken industry,” asserts Ms. Lassus.
If you are interested in discussing the Schapiro nomination and the need for a fiduciary standard with a NAPFA representative, please contact Benjamin Lewis at (301) 963-7555 or Benjamin.lewis@perceptiononline.com.

About NAPFA

Since 1983, The National Association of Personal Financial Advisors (NAPFA) has provided Fee-Only financial planners across the country with some of the strictest guidelines possible for professional competency, comprehensive financial planning, and Fee-Only compensation.  With more than 2,100 members across the country, NAPFA has become the leading professional association in the United States dedicated to the advancement of Fee-Only financial planning.

For more information on NAPFA, please visit www.napfa.org.
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